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1.0 Introduction 

1.1 Background   

1.1.0.1 This Major Event Travel Plan framework has been prepared on behalf of the Tidal 

Lagoon Swansea Bay plc (TLSB) as part of the supporting documentation for the Tidal 

Lagoon Project. 

1.1.0.2 This document provides a framework for preparation of a detailed Major Event Travel 

Plan that will be submitted to the City and County of Swansea, Neath Port Talbot 

County Borough Council and other relevant bodies with sufficient time for it to be 

approved prior to any events taking place. 

1.1.0.3 The Major Event Travel Plan will demonstrate that the following have been considered 

and any impacts mitigated: 

i. Definition of what constitutes a major event;  

ii. Expected number of competitors and spectators, including mode of travel; 

iii. The event programme;  

iv. Details of any temporary road closures or Traffic Management required; 

v. Details of how traffic associated with the development will be managed in order to 

reduce congestion, including location of temporary park & ride facilities; 

vi. Proposed routing of coaches to and from the site; 

vii. Coach drop off/pick up arrangements,  

viii. Disabled parking arrangements; 

ix. Competitor parking arrangements; 

x. Details of how pedestrian and cycle safety will be maintained, including any 

proposed alternative routes (if necessary); 

xi. Details of facilities proposed for public viewing;  

xii. Details of the location and maintenance of security hoarding including proposed 

signage; 

xiii. Details of police liaison; 

xiv. Details of any proposed Working Group that may be required, addressing the 

concerns of surrounding businesses and residents; 

xv. Consideration of other events that may have a cumulative impact; and 

xvi. Access signage and advertising strategy. 

 

 


